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ver the next two to three years, Trimble Navigation, Ltd. will

donate over $330,000 in new equipment to UAA’s geomatics

program, and Accupoint, Inc will provide the long-term service,

support and training for the equipment. Trimble also expects to 

provide software upgrades as they become available.

The idea for the gift began with Mike Gray, general manager of

Accupoint, a major provider of surveying equipment and

customer support in Alaska. Mike had worked with UAA’s program for

many years, and because Accupoint services the program’s equipment,

Mike was aware that despite barely adequate equipment, UAA was

educating most of the surveying and mapping practitioners in the state. 

“I wanted to help so I asked Dale

Hermann at Trimble Navigation whether

Trimble would be interested in talking to

UAA about working together,” said Mike.

Trimble is a world leader in advanced 

positioning technology, including Global

Positioning System, laser and other 

technologies.  

As a result of that meeting, Dale took a

list of program needs to Bryn Fosburgh,

vice president and general manager for the

Geomatics and Engineering Division at

Trimble, and a new partnership was born.

“Trimble Navigation and our business

partner, Accupoint, look forward to a long

rewarding relationship with the University

of Alaska Anchorage and its Department

of Geomatics,” said Bryn Fosburgh.

According to Steve Buchanan, UAA

geomatics instructor, the gift is particularly

important because rapidly changing 

technology makes it difficult for the university to keep its geomatics

software and equipment current, and increased enrollments in the 

program make it all the more challenging to properly equip students

for technical projects and field labs. “This gift provides equipment 

necessary to ensure the success of our students in the workplace,”

said Steve.

In honor of Trimble’s contribution, the new geomatics laboratory

will be named for Trimble.

“UAA is very pleased to add this innovative and growing company

to our list of distinguished partners who are helping us to meet our 

students’ and the state’s needs,” said UAA Chancellor Lee Gorsuch.
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“This gift provides equipment
necessary to ensure the 
success of our students in 
the workplace”

— Steve Buchanan
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or 20 years, Anchorage businesswoman Jo Michalski and her

husband have purchased season tickets and enjoyed UAA theater.

Long-time Alaskan and community activist Alicia Iden remembers

when classes were held all over town—her mother was a professor at

UAA. David Lawer, senior vice president of First National Bank of

Alaska, got involved with UAA as a donor at a

celebrity chef fundraiser, and Tom Gallagher, a

36-year veteran of public affairs in Alaska,

graduated from UAA in the early 1980s. Though

their connections to UAA vary, they share, as

Alicia describes it, a fundamental belief in the

importance of public higher education and the

connections between a university and its 

community. Jo, Alicia, David and Tom are lead-

ing members of the UAA College of Fellows.

The mission of the College of Fellows is to

advance UAA through advocacy, participation in

the UA Foundation and involvement in the 

philanthropic life of the university. Members are

asked to join by their peers and agree to support

UAA both financially and as ambassadors to the

larger Alaskan community.

“We see ourselves as stewards,” says Alicia

“We provide expertise and a sounding board to

university staff and a way to open doors within

the community. Ultimately, we’re

here to help the community

champion its university.”

Members are active in both private

and public fundraising and in raising

public awareness. In November, the

college will host an invitation-only

fundraising dinner with Vernon Smith, UAA’s Rasmuson Chair of

Economics and Nobel Prize laureate. The marketing committee is

busily preparing for UAA’s 50th anniversary. “It’s our job to increase

awareness of how much the university brings to the community,” says Tom.

“Calling attention to 50 years of service is an excellent way to do that.”

Members also attend events to familiarize themselves with the

extensive array of UAA programs. Recently, members visited UAA’s

Merrill Field Aviation Center. “It was amazing,” says Jo. “We’re one of

the top trainers of air traffic controllers in the entire nation. Many of us

did not know that beforehand.”

As business people David and Jo both

emphasize the importance of UAA to

local employers. “One of the largest

obstacles faced by business in this state is

finding qualified employees,” says David.

“As an employer, it’s in your best interest

to support your university. At First

National, we discovered that of our college-educated employees, the

largest portion graduated from UAA. That was reason alone for much

greater involvement with the university.”

All four members agree that UAA is rapidly distinguishing itself

with excellent programs that meet both student and state needs. “The

future of UAA has tremendous potential, but it’s going to come down

to resources,” says Jo. “I think many people would be happy to give to

UAA if they were aware of how much UAA has to offer and if they

were asked. Many just haven’t been asked. That’s what we’re here to

do—ask and raise awareness.”
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“We see ourselves as stewards — We provide
expertise and a sounding board to university
staff and a way to open doors within the 
community. Ultimately, we’re here to help the
community champion its university.”

— Alicia Iden, College of Fellows, Chair


